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About DC Water 
 
 
 



 
 

About Blue Drop 
 
 
 



An extraordinary moment… 
(for two reasons) 







Unless we get busy… 

… we are all Flint. 







“If water rates rise at projected amounts over the 
next five years, conservative projections estimate 
that the percentage of U.S. households who will find 
water bills unaffordable could triple from 11.9% to 
35.6%.” 



Water utility 1.0  
(“underground”) 



Water utility 1.0  



Water utility 1.0  



Water utility 2.0  
June 20 10  – “we’re here” 



Water utility 2.0  



Water utility 2.0  



Water utility 2.0  



Water utility 2.0  

More than just a logo! 



Water utility 2.0  
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Water utility 2.0  
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Water utility 2.0  



Water utility 2.0  





Okay, but why? 







“If water rates rise at projected amounts over the 
next five years, conservative projections estimate 
that the percentage of U.S. households who will find 
water bills unaffordable could triple from 11.9% to 
35.6%.” 



Water utility 2.0  



Water utility 2.0  



Water utility 2.0  



Water utility 3.0  
(“sharing”) 



Water utility 3.0  
 

Transforming a business model. 
 

Waste disposal 
Resource recovery 



Water utility 3.0  



Water utility 3.0  



What can you do? 



1. Find what matters most to your 
customers. 



2. Focus on that. 



“My agency 
doesn’t do drinking 

t ” 





3. Talk about it better than  
anyone else. 



4. Meet your customers where 
they are. 



5. Be real. 



6. Call us. 



 
 
Questions? 
 
Alan Heymann 
Chief Marketing Officer, DC Water 
President, Blue Drop 
@alanheymann 
 
alan@bluedrop.co 
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